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02. 

#ForQualityEducation
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Content is king 

02. 

Content to grab the 
attention of the audience: 
the campaign material.

Content to create and 
maintain engagement 
on social: columns, 
articles, news, etc.

In-depth content to build 
audience loyalty: webinar, 
conference, newsletter, 
long read, etc

ADS

EDITORIAL

INSIGHTS  
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CONTENT

Website 

Social media 

Newsletter 

Contact 

Membership 

Mobilization 
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What is our identity?

EMOTIONAL

CATCHY

CHALLENGING

REAL

Activation and 
Mobilization

CLEAR

RELIABLE

INFORMAL

ENGAGING

Information and 
awareness
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How to write on social media 
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How to write on social media 

02. 

#ForQualityEducation
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Make it clear
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Create a network
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Be coordinated 
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Maintaining consistency
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All the material you can use

02. 

● A social media video
● Key visuals

● Identity assets
.

● template
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Key visuals

each education trade union can 
customise the caption according to its national context
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To make the campaign impactful at a 
European level
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pictures, text, and logo
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If content is king, community is queen
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Keep everything under control
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From lead generation to activation
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Know your audience
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How to write a newsletter

03. 

● Promotional:

● Editorial: 

● Curatorial:
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Share the project
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Engage the unions
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Talk about the project and 
improvements
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Offline materials

05. 

● A printable poster

● A flyer template
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05. 

A ready to use printable poster. 
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A dual sided flyer template:
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Latte was born in 2010 from
the experience of a team of web 
professionals who share a passion 
for making a difference through 
new media.

 we campaign with you.
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NONDISCLOSURE
The client agrees not to share in any way or to use for its own purposes all the creative and 
technical proposals described in the present offer without prior agreement with Latte Creative. 
Therefore, the client agrees not to carry out any of the presented solutions beyond the 
collaboration with Latte Creative and/or not to entrust their implementation to external suppliers 
with no previous discussion with Latte Creative.

Rome, Turin, Bruxelles, Buenos Aires
daniel@lattecreative.com

https://www.lattecreative.com/
mailto:daniel@lattecreative.com

